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SUCCESS WITH £9.95 OFFICES

Buildings:

69/70 Mark Lane





71/74 Mark Lane





St Clare House, Minories





91 Charterhouse Street





83/86 Fenchurch Street


Landlord:

Hemingway Properties

Spring4 were appointed by Hemingway Properties in August 2003 to dispose of a portfolio of unrefurbished office space in central London.  The campaign focused on five buildings which were either due for redevelopment or were unrefurbished and offered in their existing condition.  A clever marketing campaign was put together in order to promote the cheap deal available based on a rent of only £9.95 per sq ft per annum.  We offered short term leases with ultimate tenant flexibility based on three months’ written notice.

The disposal of this space was achieved as a result of an aggressive marketing campaign described as the ‘995 Campaign’ due to the exceptionally market beating rent of £9.95 per square foot per annum. 

The properties included in the campaign were 69/70 Mark Lane, 71/74 Mark Lane, St Clare House Minories, 91 Charterhouse Street and 83/86 Fenchurch Street. Deals were structured with rent free periods allowing for the refurbishment and redevelopment of the space, which over the course of a few months led to the successful letting of all the buildings.
The marketing campaign involved the direct mailing of some bespoke marketing material which was sent out to over 14,000 companies in central London.

This was an example of a highly focused marketing strategy aimed at capturing the market’s attention.  In fact the campaign was so successful it led to the Estates Gazette and The Times newspaper using it as a lead for a story.  It was also covered on the ITV news.  Further success was seen when the marketing material produced by GDO Adventis was awarded a commendation award at the annual property marketing awards in February 2004.

This campaign was a market leader and illustrated that focused agency in tough market conditions can produce results if landlords adopt the correct strategy for the space in question. 
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